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Does The Difference Between Them
Really Matter?

YES It you work in the online video-streaming industry,
you should know the difference.
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instead of satellite or cable.




Factor That Drive Subscriptions rrrrer marr s e e

° MﬂhlIE Ability to access on mobile device.

Quality of the mobile app experience.

Q
&

10% 20%

w
o
N

40% 50% 60%

i PI"I]I'I]I]tiI]I'I Free trial.

Promotion.

O
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10% 20% 30% 40% 50% 60%

° PFIBB Cheaper than PayTV services.
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Factor That Drive Subscriptions rrrrer marr s e e

Specific TV shows available on the service.
* E[ll'ltEI'lt -
————————————————————————————————
Specific TV titles available on the service.
T
|
- ]
-
Selection of local TV and/or movies.
I
]
 ————————————————
]
]
Selection of international TV and/or movies.
]
-
[
1 hhh——————————
0% 10% 20% 30% 40% 50% 60%
Peer recommendation.
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]
—
]
—
—]
0% 10% 20% 30% A40% 50% 60%




Reasons for NOT Subscribing — crerrer merrres wrrerrs s werrm

i EI]I'ItEI'It Insufficient international titles.

I

I

[E—)

]

|

Insufficient local titles.

S

I

|

—

|

0% 10% 20% 20% A40% 509%

e [Other

1% said ND.

When asked the reasons for not considering a paid subscription,







1. Subscription price may Increase
2. Rough weather to continue for Pay-TVs

The statistics combined with the upsurge of regional streaming services and the launch of new

platforms from media houses such as Disney, Warner Brothers etc. clearly suggests that for Pay-TVs, the battle
against OTT will be far from over.

3. Artificial Intelligence to make streaming smarter

Recommendation engines are going to be smarter and better with their recommendations in 2019,
thereby increasing users’ lifespan on any website they are browsing on. Be it OTT or e-commerce sites.

4. Being Interactive with AR & VR

5. Live Streaming & Short-Form Contents will stay in Vogue

Research says that viewers spend 8X more time on live streaming than on-demand videos. Starting from

FIFA World Cup to Academy Awards, last year, live streaming was rolling on the table with all major events
being extensively covered. The backstage chitchats in leading entertainment and sports events are immensely
popular among viewers.

6. Sachet Pricing will enter the Move

2019 may see the OTT service providers offer the users with comparatively low-priced subscription plans for a
week than for a month.



Conclusion

Until last year, OTT industry was more focused on
Technical improvisations and Monetization. But in
2019 the focus will be more on Viewing Pattern and
Content Consumption Behavior.

Quality Content will be the primary driving force for

OTT.
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Presentation TYPE
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Food&Travel
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Documentary
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25%
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A Service is only as Good as its Content
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More Language 191 12ANGBINISVRINAG
More Supportive [AD/CC] Premium Content
More Information [Z2™ Scr. Tech.]
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OTT Service in Thailand
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