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i Facebook ,Twiﬂer [@) Instagram

@ThaiPBSFan @ThaiPBS @ThaiPBS /ThaiPBS
@NationlChannelTV @NationTV22 @NationTV22 /NationTV22
@Thairath @Thairath_News @Thairath /Thairathonline
@VoiceOnlineTH @Voice_TV @voicetv /NVoiceTVHD
@PPTVHD36 @PPTVHD36 @pptvhd36 /PPtvThailand
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E Youtube : ThaiPBS (

NewMedia:

IGUBUNNAAUSIBMSE

% SUBUgDUKED

» www.youtube.com/" | i imininsfifias (WatchNow) (G

ThaiPBS @

1,801,443 subscribers

SUBSCRIBE 1.8M

VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q

[Live] wfiiaaun “nsidiae InsAunswanaunwiinggeenguazay : ziasunzii1 (RECOMMENDED)
#ns" (2 8.a. 62)
ThaiPBS @ 48 watching

Inpffiaadand "madasinsrunsienauawiinggenguacauiinng dasuisanuaaiiu s SUBSCRIBE
visundaiaunidu lsunsassusaanssantaidies (2 f.a. 62) 17a1 08.30 —12.00 u. o aoil Inamiendl...

. ThaiPBS SpotPromote

_ Thai PBS News

49,159 1,801,443 673,095,272
VDO Subscribers Lifetimes Views
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E Youtube : nsiGuiayavsusudIBAN (ifeu 5 A1Ev) v

Thai PBS'
NewMedia:

WEU 5 AW ni= '\X\":
) N i
| Month | Subscriber | Subscriber | Subscriber | Subscriber | _Subscriber
August 3,956,432 1,361,234 1,197,260 485,875 210,514
September 4,186,192 1,458,725 1,285,821 511,913 229,511
October 4,487,868 1,530,117 1,383,991 545,116 256,210
November 4,723,830 1,603,552 1,471,728 570,232 282,248
December 4,967,560 1,674,643 1,564,805 605,427 310,178
January 5,237,123 1,747,427 1,667,639 645,302 341,831
February 5,419,678 1,801,443 1,764,808 686,548 374,602
Growth 3.48% 3.09% 5.82% 6.39% 9.58%

Performance

February 2019 : 4

Demographics

Engagement

Content ID



E Youtube : nsiduTagavsusudald (Aeu 5 ANYY) ’(

Thai PBS.
NewMedia:

September 95,081 43,321 32,394 70,955 10,878
October 97,816 44,532 33,417 73,074 11,346
November 100,230 45,650 34,320 75,053 11,769
December 102,800 46,917 35,199 77,054 12,220
January 106,106 48,156 36,231 79,390 12,698
February 108,357 49,159 36,839 81,005 13,043
Growth 2.12% 2.08% 1.67% 2.03% 2.71%
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E Youtube : nsiGiulauoveoasdu Views (IR8U 5 AIYD) Vi

Thai 'PBS.
NewMedia:.

Wy 5 @: TGIR) inin= AS

Nation T™v21

e 1 . Lifetimes Lifetimes Lifetimes Lifetimes
Lifetimes Views X . . .
Views Views Views Views

August

September
October
November
December
January
February

Growth
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2,473,494,126

2,601,086,189

2,750,634,120

2,861,968,455

2,981,123,372

3,123,320,856

3,217,135,702

3.00%

Performance

943,234,384

570,866,865

594,440,538

612,224,397

632,321,076

656,494,369

673,095,272

2.52%

Demographics

401,907,695

427,278,432

462,668,873

491,339,467

520,464,807

551,008,195

568,296,957

3.13%

Engagement

243,049,023

251,041,748

260,530,082

268,303,760

280,016,958

293,067,488

306,783,421

4.68%

Content ID

69,575,769

75,845,326

85,255,988

95,207,882

106,560,793

121,226,305

132,803,112

9.54%




E Youtube : nsi@ulavovisov Thai PBS ’(

Thai PBS_
NewMedia:

View - gaasunadna:dadounisiaulasieidou

E’?V%fjb’aﬂc?u +8,876936  -6,537,000  -4,384,709  +1584339  +3307.276  -5,509,894
Views 20448772 22,910,773 18526064 20,110,403  23.417.679 17,907,785
dadou +43.15% -22.20% -19.14% +8.55% +16.44% -23.52%

Watch time (minutes) - 9auduIDaINsSuUBU (UN) shg10oU

61q3uu1ﬁ

Wu/aa +75,238,545  -41,394,772  -38,732.738  +17,994,082  +22,513730 -49,165,718

Watch time 216,733,690 175,338,918 136,606,180 154,600,262 177,113,992 127,948,274
Growth +53.17% -19.10% -22.09% +13.17% +14.56% -27.75%
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E Youtube : n1siGulayovyov Thai PBS ’(

NewMedia:

Subscribers - 91UdUavEnnadaavnazdadounasiaula

audniwudu 97,491 71,392 73,435 71,091 72,784 54,016
Suduausn 1,458,725 1,530,117 1,603,552 1,674,643 1,747,427 1,801,443
dadunisiaula +7.16% +4.89% +4.80% +4.43% +4.35% +3.09%

VDO - 3qududalonawlkaana:dadounasiaula

I e o e e e

naulkuida:dou 1,052 1211 1118 1,267 1,239 1,003

dadbunisidula -17.61% +15.11% 7.68%  +13.32% 220%  -19.04%
naulku

S1UDUAGURVKUA 43321 44532 45 650 46917 48156 49,159

Jadrunsiaula

ASURLKLA +2.48% +2.80% +2.51% +2.77% +2.64% +2.08%
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mYoutube : 3 dududadlouvovidou n.w. ﬁﬁé"\u:)uuﬁmsuug\)ago ’(

Thai PBS_
NewMedia:

Watch time
(min.)

1,228,415

Watch time
(min.)

Wnluwided : faarAIsiunv (16 n.w. 62)

IRKQKKY : Aaa1AISUIUAD (9 N.W. 62) 1,226,420

Watch time
(min.)

doarwido : Aaa1MsUIUNY (2 N.wW. 62) 918,391
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E Youtube : 3 Sudu3alovovidou n.w. AGDIUIUASLASBUEVEQ ’(

Thai PBS_
NewMedia:

Views

Wnluwided : Aaa1AISHIUND (16 N.W. 62) 119,956

Views

IRQKKY : Aaa1AISUIUAD (9 N.W. 62) 117,624

Views

95,016

n:lansou” Maksg4 Kunddaiduds:3anisai :
31As1:Kanunisaddivus:inA (1 n.w. 62)
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m Youtube : Audience Retention N1SSNUNWBU (NUNTWUS) ’(

Thai PBS_
NewMedia:

AVERAGE VIEW DURATION AVERAGE PERCENTAGE VIEWED
AIDags:g:aINISQAaU Wasidudnisqlaginds
Tugovidou n.w. 62 fugovidou n.w. 62
7:08 uln 31%

AaU3aTo “Ad1usnuov 1593
6,280,903 min. (35%) DU QUIAU™ NINSIOMS
“Adwosviiang” Sruduuii
Tun1sq 6,280,903 min. Dan
U.A. 62) 1039 17:01 min. Aaidu

1Jasidud 35% UoavAINYD
2,037,286 min. (40%) 3aTe 10uAaulky ATudu

dudu 1 fugovidau n.w. 62
gwusnansau : aowesolicns 30 u.n.62) (NGO 2

21US$N...udVIBDSIIDU AUNIAU : AWYSYILaE (23

+ 1,566,546 min. (29%)
AdWSYIane : 0dudikej dauldsulivIING (9 w.A. _
61)

1,539,760 min. (33%)

ADIWDSLINE : UdAISUIvIWDUASUNA 1ASD sTina _

(4 n.n.61)

1,228,441 min. (40%)

Wnluwided : AaarAIstunv (16 n.w. 62) _

B Average view duration
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m Youtube : Demographics dadouyovauisn ’(

Thai PBS_
NewMedia:

Female

47%

Top locations  Watch time (minutes) Male Female
Thailand (85%) 108,273,043 54% 46%
United States (3.8) 54,905,431 44% 56%
Laos (1.7%) 2,127,147 68% 32%
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E Youtube : Playback locations cnliklvn1sQaau ’(

Thai PBS_
NewMedia:

“ qKun3aTouav YouTube
" Kth3uwav YouTube

“3aTorviuiSunaznou

Aguon o 1
o AMIKUYN1SQ Youtube
KU152vYdv YouTube ° e -
HanvYIUuUIUUIN lHatgaoQdd

Playback locations Watch time (minutes) View
QKUN3alouov YouTube (99.3%) 127,177,192 17,816,531
KUN3UuwoY YouTube (0.4%) 451,357 20,073
saloAvludunaziounisuan (0.3%) 321,554 67,440
KUN%2vU0v YouTube (0.0%) 4,862 3,825
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m Youtube : Traffic sources IKAYAUINSITIBY ’(

Thai PBS_
NewMedia:

NNSAUKYDYL Wivosdu
YouTube 8.6% 2.7%

NKavYNUINISITNBY
HgNIIUDUUIN Nazg20dd

Traffic sources Watch time (minutes) View

3alonuzun (58.0%) 73,597,253 9,293,124
WIDDSNSISYNQ (25.0%) 31,931,172 4,558,889
N1SAUKIYDY YouTube (8.6%) 11,033,717 1,912,478
WI99$3U (2.7%) 3,411,278 439,179
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m Youtube : Devices qUnsnjﬁ’Tz?lﬁ'mu ’(

Thai PBS_
NewMedia:

nd 8.2%

.

NAUIAA 9.5%

aunsainfdidnsu
HgNIIUDUUIN Nazg20dd

Devices Watch time (minutes) View
InsAwridiofio (66.0%) 84,622,013 13,555,094
ADUWDIODS (16.0%) 20,481,149 2,261,869
IAUIaQ (9.5%) 12,169,032 1,345,951

nJ (8.2%) 10,472,660 725,348
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Youl'lJ Youtube : 3 Sudu Youtube Live Streaming YavIOdU NUATWUS ’(

®LIVE Thai PBS
NewMedia:

| e . d9uduRsY x
. / - o v AUINIIBN
3 g 10. : ; yoddlo wsoaunugvda
uin
e | /ﬂwnwsmm T aulnaus:inAlngkavidanav : 10
" i n 3u 1000 uni Baurnaus:inAlng 13,761 865 696
(25 n.w. 62)

so3alo Views $IDURBU JoAdIILN
wsounugvga

[Live 09.05 u.] #a1sAdan

Kadv EP.1-3 "gty - K1 - 199" 10,328 292 118
(19 n.w. 62)

a1sAGnIKacy

Eaeih, =
N
g | /7

L . 9IuduURBY >
LN JondwWIBN
go3dlo wiouiiugoaa -

[Live 13.00 u.] #a1sAdan
~ asaddanac KaJv EP.4-5 "soa - Wu" 6,442 153 136

19 N.W.621

£ i w 4 a9nw.62)
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E Youtube : Card nisasn1sala:n1sa

UNNACUWRY

(www.thaipbs.or.th/S
ongHunterTV)
by ThaiPBS

URAKNACUINRY
SugusIEMSIAILEL

aArLaesadgIu - iav 1ia'ls (19 &.a 59)

ThaiPBS &£
sl
i Subscribe PEERES .
2,822,093 views
= Addto @ Share  see More 1§ o851 P ais
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Content ID
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Thai PBS_
NewMedia:




Thai PBS

E Youtube : Card Alsasn1sana:n1sa (NUNIWUS) ’(

NewMedia:
CARD TEASER CLICKS CARD CLI(.:I(S
PIudumannIsasnisa (1) PIudunannnisa
fusovidou n.w. 62 fusovidou n.w. 62
6,442 (0.53%) 2,350 (3.59%)

m Card teaser clicks m Card clicks

Teaser clicks 1,127 (0.24% ) Card clicks 156 (3.22%)

Teaser clicks 346 (0.84%) Card clicks 97 (11.55%)

Teaser clicks 645 (2.93%) Card clicks 82 (5.76%)

Teaser clicks 858 (0.61%) Card clicks 75 (2.27%)

ADIWRSLILME : 200UdTKe DouTosuvIING (9 W.A. _l
61)

Teaser clicks 1,274 (1.02%) Card clicks 60 (2.46%)

nanans3ana - o Rools o e so) (AR

A2USN...uavIBDSIIDU dullAu : ADWSYIUa1E (23
U.A. 62)

IkUo8TKUKOT — Retrospect (25 1.A. 62)
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E Youtube : End screens aounigdalo (4

Thai PBS_
NewMedia:

/ Info & Setting /" Enh d sudio B End screen & Annotations O cans Subtitles/CC *

End screen Annotations )

saudail : vivaunsiiun (4 i.10. 60) All changes saved |

Preview | 1) View v Use template... Import from video...

Add element ~

afiukauln £ | Learn more about end screens
4 11AUA‘60) il
Rl >

. ,,t‘,' y ; f Elements used:30f 4

il |}
video ViliEW : mAlTadufawinindiuial.. 9:43 /7
video TataTitiToto Iniuaautlu : uyjinzdam.. 943 S
Subscribe  ThaiPBS Kids 943 S

P o) 944/959

‘i Wi mdaladudawininitudalan (41.0. 60) ' }
[T] TheaTitiToto Metuanuthu sugimzaoamu 1 (4108, 60) j
V|
[] ThaiPBs Kids m
(2}
9:36 9:3% 9:42 9:45 9:48 9:51 9:54 9:57 9:59,
=
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E Youtube : End screens aouningdalo ’(

Thai PBS_
NewMedia:

HUln'l d0vHU

o ~————

4:57

7
Kidsk

L {ned TeowA A, Fl

Thai PBS 3

Il‘!f"\ aninia

o

gaudaill : vivaunsyaug (4 4.0,
ThaiPBS Kids

Kids
.......... e q 2,310 asa

& viumiln L uwd ees iy i c Pro
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E Youtube : End screens aounig3adlo (NUNTWUS) ’(

Thai PBS_
NewMedia:

End screen elements shown End screen element clicks
9udUASLNDYLAUS:NBUADUNY 9udUAANYDVDVAUS:NDUADUNIY
naavdufugovidou n.w. 62 fugovidou n.w. 62
1,494,868 ASL 9,852 ASL
End screen element shown ®» End screen element clicks
awhndidadov - AUwa v1aiAl 97,460 I8

qfks3 : Sudnonnving drysrangdu (9 n.e. 61) 28,043 IO
N:NYASDanU - nov Kogls (19 d.a 59) 145,571 I99

Ikto8TKUKOTD — Retrospect (25 U.A. 62) 2:284 54

WAg0ihag - Smile Buffalo Feat. 9n u3u / Tsa A i3
= 21,601
Sunwg (31 5.n. 61)
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o

A1SYaN1savdnsyso

2vgnU Thai PBS (Content ID) 2

Thai PBS

fu 109U NUATWUS 2562
UnwWofyiwav
AOA1IAISUIUND

nuay..Ad

nadunaulng

QRS

Aikau

kuowalu

0 © N O U0 A W N

10. EnSF\C\ﬂ‘lKa:)\)

novlann3 v (by Manual Search)

3saqsun éfjllwuc_\u (by Manual Search)

NewMedia:

NSISVANS Content ID
2:05399U3ala ABiuLUS:UU
noasivsiwldnazluldaso
s191d laglskannisasoodsu
AvNwWNa:Idgon Match Au
Ifiu 30 3unAdulu na:lEAdo
1Du n1sudoan3ale (Podn)

* U'\')'\')EJUO\)ﬂ'\SIEIOﬂS'\EJﬂ'\SﬂUOSDOOUﬂ'\SE\ 1003av3n3 [dnn TU?UU'DHO'IUﬂ'\SfU |uamn|Uumswaoua\)
]nSJWUIaaIO\)n\)KUO S'lEJﬂ'lSiJOC\UEJU?Uﬂ'ISUUEJOUKa\) s189n1s Flagship yovand, $19N1saudnScvUs:INeA

Performance
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E Youtube : n1sdan1savdnsoingasiiailiok1s19n1snIv Youtube ’(

Thai PBS_
NewMedia:

S19A1S October November | December | January
(VDO) (VDO) (VDO) (VDO)

UﬂWOfyIWE—]\)

AOaIAISUNUND 365 369 373 374 377 +3
Auog....Ad 322 329 343 351 355 +4
paulaulng 121 122 122 123 123 -

QlRs 266 266 300 303 303 -
MIKkau 281 281 281 281 281 -
KuowalU 515 516 517 517 517 -
noviann31v

(by Search) 762 873 873 882 912 +30
Ssacsingquiua - - - . 1 2o
asAGnIKadL _ - - 15 19 +4
Sou 2,755 3,076 3,138 3,080 73
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