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What Makes Brand

#WorthTalkingAbout on Twitter?
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Capture

Aftention
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creating contents yo&ltr cultural, and brand

Launch a product, brand
or campaign by igniting
the power of Twitter
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HOW WE CAN PREPARE FOR

THE UPCOMING Q4

| YANISA TOWIRIYATRAKUL
DATA RESEARCH ANALYST

TsidoatiGadulaniluinmskega
v NN a3u nn a aP:GiEDVs
waduuinuie udfilutsnni$ovo:
TasSuanwautooinsdlsidua

Wioapvuavgoundulutusovias
an 4 Y 2018 Twadnldsuou-
INDWUdgY a GFoAthautoiiadu
vinwe Tdw:uns:uaoin
2VMSUULAYDEID 1dDQJUAUDIV
twavus:lnAND #ruapassion
#uunavnsua soufivvddoAu
do @ AvaualkafnsIB3andd
539 misidadorivibrouasu
msuUs:zndadagidsa Kioo:u
inANMasaUUvuKoUogno 1111 ua:
1212 ua:AvialuldAainAma
dArydo a AAulnefsouaunty
fiuwdoe Avanlasu ASaduia
ua=utru

DINTDFOINAUDVISIWUDN TDE 3
Us:lGuuhaulo Auusuduio:=kiu
SulUsUs:Tosula

PROMOTION DAY

- BLUGAE 1.1 ua: 12.12 1asu
MsadUSUDINRUSTNAUSUICULUIN
oglaua ouns:Nvlul 2019 1YVAD
9.9 duwn ua:tugovadu Géo
ABULNUCAD:GVQOAIUEUTDUDY
RHUSTNATAIDIN

« E-commerce psSvdvnulnANa

WANKANOK RAKSATIP
DATA RESEARCH ANALYST

BoUUv dounusudcv a Wi
dousounuindu

- ndoyall 2018 Tmswadosun
11 wéo #5unulaa 27,583 Aso
Goutnowudsounudv 6 d1unso
modiu 1212 Alduwnu Taglwad
RlAsuADWaUTPgYaQ Dloulnd
wudus:uicu 95,000 ASo Boun
oINwusUniwouov Lazada

dmsul 2019 p:tRuldsn AW
AnANuDY Promotion Day
Aputhounaut> oInALiu
E-commerce 131¢11v 9 13BUDDNAD
dsginAMa

Lazada
5 November 2015 - @

Wuunan uanafolll nuudluduiuiiug e

5o - . . e
T a yasnh 2 il uit 1111 § Sude

winliul ¢ ¢

Wiz Taauatanzne udutay via wi # Was smbnfuiunm
>> htps:/bit ly/20gzDR3

#lazadaTH #Lazada1111 #Lazada1111TH #LazadaSlashit

nAmasoula @)

tazaa
- —
fiunnan HIYNISY
« 101 JUUTY wiuiuq

wodu M08

Mercedes - Benz Su C 220dAVantoarde Yarin 2,349,000 un

Lazada Leam More

QD osk 194 comments 165 shares

9.9 Shopping Day Bvtupuina
iswo:ldikuinAmasoulo
poulaununnidoulagnla

Us:=1GudAtyuovydv Promotion
Day Apuusuddovoivnagnstid
1d2nfo: go with the flow Kéa
avoid the flow (ipvoNntugovld
UnstUsTunIUsIuBunuDEvKUN
ruov (U 2018 UnmistUstundinsu
1.1 doudnaioidauqarnu) Goo:
Goqandwautouovyusinadu
DEIVUIN KINUUSUANADNSSY
KEolUslunADUINUGSU a ATUTY
Wsludulugovd owo:luldsu
A>WEUTDIMAADS

SEASON'S GREETING

dvudnsaduiauazcottiooludiol
U dolddududaraniuldou
sSuoAu

uduwov ‘uusud’ DINMsaIsID
Jayawudiianuindaulkofkain
na1g WU NMsvalusludu NMisoon
Waantuntky ndodswdassAnou
INuARKLEnSUINAMad

modiu ‘Jusina’ Adwoanssun
Kankaewunu lswauwadiv
inANMawaidu Kwovudey Kéo
dowhkuelku a wu aadkin
Savhu duuwulih uddonuw:du
KoUoKkan a AfuwaudInsu
SungagnduazAudiul



@WlSESIGHT

INANWIAGDUTHOUDVTIDYA
TsiBvaiiGowoUnuds wadnssu
vpVRIESUNDSIOOYOVIUKEQLD
waAudiudgnudvooniiu 2 ngu
Kan Ao nauRLWaUD:TSIAY
uanUhu (#fAusanUnu) ua: ndun
13onNo:IBEovAUIKUAUNU (#RU
2gunu)

- Joyanuhautouov #AusanUnu
Aomstinsoudduddio a TasUi
ud> 3udildsulunNdWUA
ADUYIDFOFADNMISLEQVAUAS 16U
META Music Festival oldsu
uNdWUAgvgauds:uictu
55,000 ASY soudioApuLESaML
awudgscav a uazApuLFSamIN
fAadudv

Chang World
20 December 2018 - @

uAufubiae fulaauaynuas DI seduTandovied 20181 Auon "META
Music Festival” wiau Full DJ Line Up usmnsau Countdown glanawiaatlyl
i

-KSHMR

-MAKJ

- Purple Haze by Sander van Doom

- Eptic

- Atmozfears

-KURA

- CROSSNADERS

- Sultan + Shepard

- Sophie Francis

- Siena Girls

wuududi 30-31 Surnanuil et Oasis Arena SHOW DC

Aaa Meta Music Festival mo Instagram 16 : @meta musicfestival

#METAmusicfestival #CountDownToTheFuture #ChangCountdown #Chang

#ha

OASIS ARENA ,
SHOW DC BANGKOK

uRrnie
smaazse |00

W EPTE KN
o

Q0 54

99 comments 90 shares

- Joyanuhautouov #Auaginu
Ao 1SuoINwuUoukiUMSLGUND
rwSooonlUdivuonydvNANALAD
dovloosnda UgvAURYD
wWoaldoanugAuuinuig KaneAu
Sodoniv:lBawovinAMadg
msogUiu upuQn3 QBSACL

ifiguasy iuudaz
December 2018 - @

viuiitiauliiim D imiu... amauwsnaasue lfundmanas duiidio
vaawimnizusany uailaiuinin Netfix furfuss #hitUnulUNETFLIX

= 2 o A o '
ianaiivaa unieIins

NNLWBULNLN

Qw0 145k

292 comments 3.4K shares

INdalyauovLUALAdIWUSN Lusud
A1nguanAmwand o:buaasu
douwaawasu TosTwadAldsu
wundwudgvigaagius:uItu
151,000 ASO

Bouusudansadonldio:ne
nuaAunaulru Wolkdowadcipuu
sudunnga

Judnrndauing

3udvusadoulng asvriu Sui 4
su1Au vovnnd Tagtud 2018 A
wuwt Twadntiaduuulsidoa
gidedouthnduioiniwsdn Tag
TwadRldsunUaUTDgORFAN
DINwo ‘318U 13sudou’ Tasu
utnowualds:uicu 12,000
Ao Twadnldsunxwaulogoaa
TasubulnoWudUs:uitu 10,000
Asvy

wadadutnediuuovrudyvusSy
wazmAnsu WumsstusvAaals
gowanadn NotusULuuyaOMSIK
udua:auiialusuno ua:msva
uonqv BoibuuAudryisoudonu
Stho1KIvASSWIUMULA:SIUM
o a AdUs:NA

U 2019 WQudinAulnedudtudov
Fousadouundu BUlddaoIn
J1omsgoyidow:gulipguiseu
KouUs:iGuaamstdwanadnn

TsiBoaidiaonanfonuidusiuou
N soudivsUuuulawaladndu
gascpavusadouildsunouisu
TWuwnu uonoInd Twadoinyana
MoTUtugovAdodusnuovt) 2019
nauvldsubutnowudgoniwad
vov3ugousadoulnetut) 2018
1d9dn

FoAtkusatudd AsDraisuusudn
ponUEavDDNYAdUTUIEDY
Fouoadou Aogvwsu 7-Eleven
réaSUMADTURKULISUSSDTCUN
Audasiudoudadouuiniu ua:
wWognithunwsuwsuu Twitter fi
TasulUINDWUAgOHoKANKGU
lagnided

vnigen ldaiavislunas
| veudnalednuadpvulofeIngtnylan @ *

P Afad v Rat Aatis Cake & Coffes

dwnngvus oy wues 2112

wax B

Sudvudadoulnedd s1uip:ldiu
fivnssuKkénlAsLNISCIY 9 AYDIN
MASE MANBU uazyanandu
tuyuRkaINKaneua:uantkudu
N3 UAKIUL Tonguavuusudio
Mg vlsIRRUSINAFUNRETATD
A>WDSVIDRLUSUGIuUs:1Gu
Utumdvudadau ASUATUNU
58msunauaio:aoulong
QuslnAalduiniga




@WlSESIGHT

X-BRAND:
COLLABORATION STRATEGY
LEADS TO WIN
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Standard Engagement Performance

Telecommunication
Banking
Automotive

Snack Foods

Chain Restaurant

Beverage (Non-
Alcohol)

Personal Care |
Insurance
Real Estate

|
Retail Shop and Store
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WHAT IS
TRENDING TODAY?
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AV TREND

What is trending today?

Enjoy our exclusive social media insights with WISESIGHT TREND
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HOW TO CHOOSE
THE RIGHT INFLUENCER
IN THE ERA OF DATA

NICHAPA RATANAPRICHAVE)
DATA RESEARCH MANAGER
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PLATFORM: CREATION & CONSUMPTION

NFLUENCER CREATION SOCIAL PEOPLE CONSUMPTION

Posts Engagements
685,000+ 1,512,000,000+
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58msAmv Wisesight thiaus
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Performance Report 1S159nN01
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Top-Star Influencers

ua:denAuRTUdURAaOUCh
n31 A ucildutnowud A 3udu
Valuable influencers

TOTAL ENGAGEMENT BY MONTH

(Engagement = No. of Reactions + Comments + Shares)

276K

BENCHMARK
+40% growth
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Influencer Rating:

A norrm-reference assessment created by
Wizesight team a5 a means o measure and
grade influencers

The ranking system of the influencer in order to
measure and repaort their parformance is
calculated based on 2 factors:

1. Maximum Audience i.e. Numbers of
Followers/Fans af the only ame channel with
mast sudiences of each influsncer

2. Total Engagement accumulatad fram aif
channels of each influencer

We us2 raw data of each factor to calculate the
rasuits using percentile methed and classify
them into these following tiers:

+ Grade A+ = 30th Percentile, equivalent to Tap
10% among all

+ Grade A=T0th Percentile, equivalent to Top
30% amang all

= Grade B = 50th Percentile, equivalent to Tap
50% amang &l

* GradeC = The lower half of the dataset

AUDIENCE RATING

AGEMENT RATING

ENG

= Tep-Star Influencer
. = \Valuable Influencer

INFLUENCER A
-15% declining

May Jun

Boms3awavoyatkail 088tk
wusudawsadadutoldonts
duwaulsdSlatku:aunu
uAuWryua:imsdoarsidogvi
Us:anSmwuingodu Kinauld
Influencer Performance
Report a1snQsiwa:dualdn
influencer.wisesight.com

BRANDS DON'T HAVE ENOUGH DATA FOR
CHOOSING THE RIGHT INFLUENCERS FOR
THE RIGHT CAMPAIGNS.

THIS SITUATION RISKS SPENDING ON THE
UNFAIR PRICES OF INFLUENCERS.



