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Thai PBS
NewMedia:

Period : 1-31 sianaun 2562

Channel :

Twitter
@ThaiPBS YOUTUbe
@NationTV22 /ThaiPBS

/NationTV22
/ThairathOnline
/VoiceTVHD
/PPTVThailandChannel
/newsthaich8

@Thairath_News
@PPTVHD36
@SpringNews_TV
@workpointnews

Facebook Instagram
@ThaiPBSFan @ThaiPBS
@AMARINTVHD @PPTVHD36
@Thairath @Thairath
@PPTVHD36 @Voicetv
@workpoint @Springnewstv
@newsthaich8 @workpoint
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[-] YouTube: ThaiPBS 4

NewMedia:

IaUSUNNAAUSIENISA

‘SUBUgoUHaD

» www.youtube.com/ThaiPBS

munninaRiion (Watch Now)  § o -

2,530,000

ThaiPBS @ SUBSCRIBED () CSVEXPORT ] ADD COMPETITOR B
3 2.53M subscribers !
Subscribers

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q TRENDING B STATS B

dnd duwsiy 5t binudiudn : 9 19§ [CC] (20 a.0. 62) #neuuzi (RECOMMENDED)

333,198 views - 1 week ago
¥, Thai PBS News

wiusin s Tusz uasviouiu Aenseundagnuasing - diju fin SAREGRAE

Fnan dugecudunnnses it it Ind

Ty flavinedads yendhudaudr Frounton ® ThaiPES Sotres

waninsia bisidninsfiul Fildi fadui Baldunia G TR Spottiomota

touthu uihmalddy SUBSCRIBE 9 2 1 ’ 3 7 9 ’ 6 3 6
waiiamhdiou wiumiesdadnidunn 1 maaz 3.000 twu 27n bing 4 Thai PBS Audio Descri... L | f et | m e S

READ MORE
SUBSCRIBE

Views
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E YouTube : asifivlaasiuuaundn (Wisu 6 guai) ”;f
d & E I
Wigu 6 fiuaig =\ Nation Vg\!gE B
March 5,699,442 1,894,333 1,899,936 759,050 436,145
April 5,893,841 1,976,661 1,991,400 805,705 491,623 - -
May 6,044,202 2,108,496 2,068,153 849,171 567,604 - -
June 6,219,097 2,202,469 2,166,032 893,575 631,172 - -
July 6,370,881 2,288,178 2,263,579 927,187 694,058 - -
August 6,620,308 2,367,023 2,401,094 1,003,967 808,467 1,552,117 1,896,793
September 6,820,000 2,460,000 2,500,000 1,150,000 947,000 1,590,000 1,960,000
October 7,020,000 2,530,000 2,580,000 1,280,000 1,030,000 1,650,000 2,030,000
Growth 2.93% 2.85% 3.20% 11.30% 8.76% 3.77% 3.57%
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¢

E YouTube : asifiulawasinuiuislo (isu 6 auaiv) s

NewMedia:

— @ Axé WORKPCINT -
VOICE e m

Nation ™v21

r
_______

Wigu 6 filaig

March 111,598 50,502 37,731 82,702 13,504
April 114,384 51,762 38,719 85,004 13,955 - -
May 116,897 52,902 39,533 86,984 14,424 = =
June 119,743 54,221 40,653 89,178 14,946 - -
July 122,125 55,236 41,516 32,827 15,453 - -
August 125,227 56,583 42,855 34,334 16,249 33,365 60,710
September 127,274 58,560 43,788 35,462 16,827 33,944 61,663
October 129,566 58,381 44,936 37,126 17,538 34,697 62,699
Growth 1.80% -0.31% 2.62% 4.69% 4.23% 2.22% 1.68%
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E YouTube : ansisiulnuassonsin Views (1Wisu 6 ALLN)

¢

Thai PBS
NewMedia:

Wiy 6 quaig

™

Nation

AV
VOICE

™v21

WORKPOINT

NEWS

U'IO

Lifetimes Views | Lifetimes Views | Lifetimes Views | Lifetimes Views | Lifetimes Views [ Lifetimes Views |[Lifetimes Views

March

April
May
June

July

August
September
October
Growth

3,360,280,825
3,472,926,313
3,569,600,097
3,704,105,235
3,841,872,680
4,047,950,245
4,226,593,093
4,406,784,948

4.26%

704,182,848
749,454,238
776,964,748
812,199,427
837,486,584
864,724,419
894,725,423
915,502,468

2.32%

607,278,538
635,400,270
661,174,558
697,997,037
736,447,511
793,054,348
832,640,977
868,495,041

4.31%

331,073,524
348,523,278
365,776,712
383,513,482
148,455,179
182,961,836
254,284,149
326,861,946

28.54%

157,743,398
180,719,462
211,406,200
240,742,946
267,753,883
320,160,559
387,899,378
444,120,915

14.49%

780,323,209
799,877,658
829,715,003

3.73%

624,511,402
650,430,004
678,824,912

4.37%
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E YouTube : nmsifiulmwosetos Thai PBS ,r:f&

View - gansuaddiuazrdnadrunsifivlnsuision

S hont g | ay | e | auy | August | September | |

-3,550,101 -3,752,412 3,917,405 -2,018,503

yoaUNAAU 1AN/AG -4,470,279 18,885,991 -13,032,527
Views 26,581,890 45,467,881 32,435,354 28,885,253 25,132,841 29,050,246 27,031,743
dndu -14.39% 71.05% -28.66% -10.95% -12.99% 15.59% -6.95%

Watch time (minutes) - Snununaisusn (Ui) shutdion

| womn | waren | e | ey | awne | ugust | September |

-19,712,159  -51,075,359 6,481,791 -20,866,942

FwuU 1AN/an 101,726,600 -31,159,839 67,476,617
Watch time 229,674,874 198,515,035 265,991,652 246,279,493 195,204,134 201,685,925 180,818,983
Growth 0.795 -13.57% 33.99% -71.41% -20.74% 3.32% -10.35%

Engagement Content ID

Growth Performance Demographics
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E YouTube : asiiivlnewosetas Thai PBS ’(

NewMedia:

Subscribers - FAunaANABAARIaNLArARRUASIHEULA

October
AnnBARNDY 82,328 131,835 93,973 85,709 78,845 92,977 70,000
FUINANDBA 1,976,661 2,108,496 2,202,469 2,288,178 2,367,023 2,460,000 2,530,000
Anaunsdiule 4.35% 6.67% 4.46% 3.89% 3.45% 3.93% 2.85%
VDO - duuis lavisnlanuazdandrunsiiivin
October
madTnsiusiaznsion 1,260 1,140 1,319 1,015 1,347 1,977 1,798
daarunaiivlanay Tn -6.18% -9.52% 15.70% -23.05% 32.71% 46.77% -9.05%
FUIUAAUIING 51,762 52,902 54,221 55,236 56,583 58,560 58,381
dadrumsiiiulanalisius 2.49% 2.20% 2.49% 1.87% 2.44% 3.49% -0.31%

October 2019: 8 Growth Performanc: - re Engagement Content ID



o/ o/ ol al =y o = ’/
E YouTube : 3 susuif lovaadion n.a. MASUIUUIANSBNAIER (

NewMedia:

iIndnauvoasinmin 35vin Tuaudiusn : alis [CC] (20 a.a. 62) 3,086,964

a6 “aurnnll”...? neson “ssunatduadanin’ ; eaulang

(25 n.m. 62) 2,175,829
gulile ﬁuﬁf/"ivlﬁ:' in (26 n.A. 62) 1,859,813
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1 1Y Y,
E YouTube : 3 Suduifi lowadaifion n.A. MGINUIUASINNSBUEAR (

Thai PBS
NewMedia:

iIndnduvoatinmin 38vinTiausdilusn : alis [CC] (20 a1.a. 62) 333,302

Views

UszA AR BN 1S TUNSZaNAHNSNANSNLLANAGIAL

noagUASENR LAzUANNSG 164,555
DT e wem
vl : Budivi ldssn (26 n.a. 62) 143,255
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Thai PBS
NewMedia:

E YouTube : Audience Retention anssniivu (nanAN) 4

AVERAGE VIEW DURATION
ARdusruznaINsgAaL
Tuaraidion n.a. 62
6:41 ui

AVERAGE PERCENTAGE \/lEWED
wosidusinmsalauiady
Tuahasiou n.a. 62

28%

B watchTime [ Average view duration

[LIVE] aunadanuuaiiianiwaussiia - §5d38au (30 n.0.62) 39%

aausalo “[LIVE] aunmdan
widainnnussvin | B394
A (30 N.8.62)” Fuuuii
Tunsg 4068619 min. 11an
W&y 10:09min. Aeiiu

wasidust 39% waANHLN
5610 Wuaau Tl Adwidu
susiu 1 Tuzasioun n.a.62

wanauuaiumn 3BviaTaudiluin : glvg [CC] (20 w.a. 62)

duaauainziisusuEu "Fu gail 149" 1,000 un

[Live] 3nga “auranTus”..? n195ea “Sguiaiduslsuin’ - eauTand (25 0.a.
62)

2msaditlu (yulwi) ; @9 Dohiru [CC] (11 &.q. 62)
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¢

Thai PBS
NewMedia:

m YouTube : Demographics daauuasandn (nannu)

Female
37.0%

. daduvogaNBN
ale
63.0% naNYUILNA LLAZIINE
Top locations Watch time (minutes) Male Female
Thailand (87%) 157,068,700 63% 37%
United States (3.6%) 6,452,086 59% 41%
Laos (2.2%) 4,040,143 75% 25%
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¢

E YouTube : Playback locations sinutianisaaad (aAx) s

NewMedia:

e oA lauay YouTube o Falaidvluiiuuasialnnauan
0.4%

sintiaN1se Youtube
HUATIMUIUUIN LLAzDININ

Playback locations Watch time (minutes) View
@ﬁﬁwﬁﬁiamaq YouTube (99.6%) 180,167,472 26,852,718
35 lorlluFunazuouauuan (0.4%) 652,103 173,901
wiineoswas YouTube (0.0%) 6,490 4,788
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¢

E YouTube : Traffic sources wiasinnAsiansy (nanax) rares

NewMedia:

AAINAHUDN
51%
NFAUNIUD
11.3%

flinasniaiun
24.2%

S ARSI
A6 @ILLsU o = =
50.5% LYAITNUIUUNN LLAzDNI

Traffic sources Watch time (minutes) View

36 lauusin (59.5%) 90,781,099 11,164,689
flirosmsizung (24.2%) 53,249,919 7,553,546
AsARIYaY YouTube (11.3%) 17,124,179 3,872,238
fannneuan YouTube (5.1%) 7,848,286 2,397,944
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E YouTube : Devices aunsaiii e (nhana)

¢

Thai PBS
NewMedia:

WALLAR
8.2%

ANTNILMDS i >
9.6% aunsalii laigasu
HYAFITNUIUUNN LLAazaOn
N
Insdwniiafia
82.2%
Devices Watch time (minutes) View
Tusdwvitiofio (82.2%) 119,550,351 21,096,328
AONNILRD5 (9.6%) 26,142,038 2,755,135
uiuLan (8.2%) 15,867,081 1,829,648
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¢

Youll® vouTube : 3 Susiu Youtube Live Streaming wauéiou AaNAN

®LIVE NewMedia:

. . FImueiBuNLDN |
do3dila Views o FamNuLBN
AuFAR

[Live] 3nan “pujnm‘lnu'”...? nesoM
“ssunaidusuzunin” ; aouland (25 a.a. 62) 137,704 2,078 185

FWIUBHNITDON
Ha36ilo Views oA NuLBN
AUFIAR

“lanedin” 18onsaedou a. uasdgu 1n 5 :

moulang (23 a.A. 62) 66,169 3,747

P . FANUIUNBNNIDN |,
daidilo Views o oA NULBN
AUFAR

[Live] 20.15 w. snannsnieie “9Adsy

quiszunal 637 (2491 4) (19 f.a. 62) 65.142 1 859 57
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¢

E YouTube : Card virsosn1snttaznnsn s

NewMedia:

UNNAYIWRD
(www.thaipbs.or.th/S
ongHunterTV)

by ThaiPBS

URNACYIWRY
SugusIMSIRLIEN

AvLMUAEa&U - Aav 1au'ls (19 &.a 59)
ThaiPBS =

@ =n

! EIVLEL 274,085 .
i 2,822,093 views

+ Add to A Share eee More |‘ 9,851 ,' 415
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E YouTube : Card Viisasnnsaazn1sa (nannu)

CARD TEASER CLICKS CARD CLICKS
Auadnvisosnise (1) FMUAIATIANSH
Tuahaidiou n.a. 62 Tuaradon a.a. 62

17,275 (0.79%) 1,708 (3.19%)

B Card teaserclicks [ Card clicks

G2 TuavinAiu (Social Biz) (www.thaipbs.or.th/hBizYouTube)

AEC Business Class §viutadd (www.thaipbs.or.
th/AECbusinessclassYouTube)

AEC Business Class §viutadd (www.thaipbs.or.
th/AECbusinessclassYouTube)

ansAfbman (www.thaipbs.or.th/ThaiCaveYouTube)

dsAfamany (www.thaipbs.or.th/ThaiCaveYouTube)

¢

Thai PBS
NewMedia:

October 2019 :
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¢

E YouTube : End screens souiiuifilo s

NewMedia:

/‘ Info & Settings ’/"" Enhancements J rudio BB End screen & Annotations o Cards Subtitles/CC hal
End screen Annotations @
& -
saudiail : viuaunsyéun (4 11.4. 60) Al changes soved (gl
Preview (D View v Use template... Import from video...

= = —==
Add element ~

Learn more about end screens

Elements used: 3of 4

video vinliau : milaTaduiautnivdtufal.. 943 S
video TataTitiToto ‘latuaauthu : mjinmzdam.. 943 J
Subscibe ThaiPBS Kids 943 S

Wi : manTadufiawiniviiuiatan (4:.0. 60)

taTitiToto e iuaautlu : wyimzaamu 1 (41,9, 60)

I =

T
|

3iPBS Kids

936 9:39 9:42
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E YouTube : End screens mauingisilo a

Thai PBS
NewMedia:

[MV] igaudsn (1wasUsznauazAsiang gnivan Linzgausn) ® » 0

Uaud wadzal inaszains suuniilu "az anuian winzauan CLEAN and JERK
aua" | gninaniAnzBLEn (wwwithaipbs.or.th/CleanAndderkYouTu.
: “ - L » v

Highlight

p A
isoiEGaonauRY

H

o T A XA
25 videos

October 2019 : 20 Growth Performance Demographics Engagement Content ID



¢

E YouTube : End screens souvingifila (ranau)

NewMedia:

End screen elements shown End screen element clicks
AMUIUASINNAUSTNDUNDUYINY IUIUMANVDIDNALUSENDUNDUVINY
uansdulusdion n.a. 62 Tuatraidion o.a. 62
868,547 @34 6,088 A3

End screen elements shown

AR ‘ﬁﬂ“ﬁﬁa\’ B End screen elements clicks
2 m1s Inauguvanuisa (2 6,662
n.g. 61)

WNWATYIWAY (IBiN518N15)
(www.thaipbs.or.
th/SongHunterTVYouTub AL0/1

e)

Jaua wadyol
inadsening Suunitlu
"nraud” |
ananiingavun

3,731

1

anian wWingauun CLEAN
and JERK (www.thaipbs.
or.
th/CleanAndJerkYouTube

3,662

L
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E YouTube : msinnnsaudnsyosuyd Thai PBS (Content ID) ;(

NewMedia:

waunatAN 2562

. HANIVLINAY ® Tata Titi Toto

o AnenAstune + ~udlsn A1suI9a@ns Content ID

. Auod..Aa . sﬁﬁm;]%\”'jqﬂﬂjﬂ]agﬂs Qsﬂi?ﬁﬁuﬁ'ﬁia N1 AUUUSTUDU AN
g o aseselduarlildasesals Tao

. QlHg © gEdideu Tdudnnisasadurismnuandus

A S e inlndlinngs v Match riuifiu 30 1L|ersuu"lﬂ uag

i} TBerdailu nnsuSonidlo (aosin)

e il ° AW UIAUIUUN

o anuasdlions © BudildyEn

«  Chris Jobs *  gnwmdnifinwauun

«  Foodwork ©  doudad

. Spirit of Asia *  wlogndoung

* Jasuwainisidonsiunsiidnsasunisasfinavudns leud Lildananunisal, lovniidunsuanway
InpAdpaosianun, snunispanitudlunsBNSoUNAY, S18ANS Flagship wasanil, shunisaudnssingusane
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D Youtube : ansimnsdudnsdannganddatilorinsranisne YouTube ,(

Thai PBS
NewMedia;

s19N1s May June July August September
(VDO) (VDO) (VDO) (VDO) (VDO)

UNWoYIwayw
ﬂmmmsmuqo 415 419 422 426 433 436 +3
ﬁuaej....ﬁa 396 406 407 407 408 408 -

Qlks 310 310 310 312 312 312 -

MiKkau 282 282 285 285 285 285 -

Kuow U 521 521 521 521 522 526 +4
AUDSLILNY 42 50 57 65 69 75 +6
Chris Jobs - - - - 16 35 +19
Z?F?S?E\)Q\m:h ) ) ) i ) - =
anikanidnyoaugn - - - - - 22 +22
dourad - - - - - 5 +5

KUoU12KUDIINY

_ 2434 2574 2592 2.607 2,636 2.701 “
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Juduipangandvidoua:iioavdnsnivoaulad 7

AOUDSLILUCNE 10 TOta ls: 42 Cases

NewMedia:
ulkuinewsioa 4

Tnaguino 3

anmdus:ssu 2
Booos0EoNNAAS 2]

ANSWUAUIMD (Ubluu)

—_

Uhaluoasous:du

S1EMS DIuduAITa
7

1 Tnaguino
Tuidion 1 Jromoalkunoine 3
aouondio 1 ducamuMseu 1
Woidanus:sisuooulad 1 Sulkuinewtioa 1
anrysuAuing 1 onevinewdioa 1
sdne 1
Spirit of Asia 1
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N1s9aN1Sauan5o1nnIsa:iarsunv YouTube ’(

NewMedia:

29 Cases
a:lJa
12 Cases

e 17c AUDZLIUCNE guldigo 9,
Sulkuinewtioa 4 )

ases thiwavoon 1
Tnaguino 3 _ P

amaus:ssu INfupau 1,

Unaluoasous:au 1 Lhwaboen 1
douoDy10 1 BaaosvaoNINEAS Lhiwavoon 2
Woldggous:ssuooulau 1 ASWUAUND (UoRIL) gluleneno
awrusuAuing 1 o . Ouidoo glulciiein
o asusdivalAdtunis
sang 1 Spirit of Asia Lhiwaoen

*dtindolkulddutuns

auddlo 7 Aauna:uhiwavoon 5 pad *
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