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Thai PBS
NewMedia:

Period : 1- 30 waednou 2562
Channel : Twitter
@ThaiPBS
@NationTV22
@Thairath_News
@PPTVHD36
@SpringNews_TV
@workpointnews

YouTube

/ThaiPBS

/NationTV22
/ThairathOnline
/NVoiceTVHD
/PPTVThailandChannel
/newsthaich8

Facebook Instagram
@ThaiPBSFan OThaIPBS
@AMARINTVHD

@Thairath @PPTVHD36
@PPTVHD36 @Thairath
@workpoint @Voicetv
@newsthaich8 @Springnewstv

@workpoint
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[-] Youtube : ThaiPBS

¢

Thai PBS
NewMedia:

wuanlnaRiied (Watch Now) f )]

e .

ThaiPBS © SUBSCRIBED () CSVEXPORT [l ADD COMPETITOR [l
2.6M subscribers =

HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT Q TRENDING B STATS

[MV] wasdansain (mmﬂsxﬂauazmﬁim Uanzain) finauuin (RECOMMENDED)
ThaiPBS & 23K views * 1 week ago * 93%

"Uaevin® azasiinauainusTemsingiifidndnualsiidng aniauitdia lugaaianndsziamand ¥, Thai PBS News
anaunInAMNEynia sz Eingsiiiasasuaruiundian luadsianai 5 Aanuonacas "Ua...
SUBSCRIBE

. ThaiPBS SpotPromote
SUBSCRIBE

2,610,000
Subscribers

>

947,890,807
Lifetimes
Views
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E YouTube : asifiulaasituuaundgn (Wisu 6 guai) ”;f
d & E I
Wigu 6 fiuaig =\ Nation Vg\!gE B
April 5,893,841 1,976,661 1,991,400 805,705 491,623
May 6,044,202 2,108,496 2,068,153 849,171 567,604 - -
June 6,219,097 2,202,469 2,166,032 893,575 631,172 - -
July 6,370,881 2,288,178 2,263,579 927,187 694,058 - -
August 6,620,308 2,367,023 2,401,094 1,003,967 808,467 1,552,117 1,896,793
September 6,820,000 2,460,000 2,500,000 1,150,000 947,000 1,590,000 1,960,000
October 7,020,000 2,530,000 2,580,000 1,280,000 1,030,000 1,650,000 2,030,000
November 7,200,000 2,610,000 2,660,000 1,370,000 1,130,000 1,680,000 2,090,000
Growth 2.56% 3.16% 3.10% 7.03% 9.71% 1.82% 2.96%
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¢

E YouTube : asifiulawasinuiuislo (isu 6 auaiv) s

NewMedia:

— Axé WORKPCINT -
VOICE e m

Nation ™v21

r
_______

Wigu 6 filaig

April 114,384 51,762 38,719 85,004 13,955
May 116,897 52,902 39,533 86,984 14,424 - -
June 119,743 54,221 40,653 89,178 14,946 = =
July 122,125 55,236 41,516 32,827 15,453 - -
August 125,227 56,583 42,855 34,334 16,249 33,365 60,710
September 127,274 58,560 43,788 35,462 16,827 33,944 61,663
October 129,566 58,381 44,936 37,126 17,538 34,697 62,699
November 131,789 60,844 46,067 38,997 18,095 35,401 63,617
Growth 1.72% 4.22% 2.52% 5.04% 3.18% 2.03% 1.46%
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E YouTube : ansisiulnuassonsin Views (1Wisu 6 ALLN)

¢

Thai PBS
NewMedia:

Wiy 6 quaig

™

Nation

AV
VOICE

™v21

WORKPOINT

NEWS

o ¢

Lifetimes Views | Lifetimes Views | Lifetimes Views | Lifetimes Views | Lifetimes Views | Lifetimes Views |[Lifetimes Views

April
May
June
July
August
September
October
November

Growth

3,472,926,313
3,569,600,097
3,704,105,235
3,841,872,680
4,047,950,245
4,226,593,093
4,406,784,948
4,562,377,381

3.53%

749,454,238
776,964,748
812,199,427
837,486,584
864,724,419
894,725,423
915,502,468
947,890,807

3.54%

635,400,270
661,174,558
697,997,037
736,447,511
793,054,348
832,640,977
868,495,041
899,878,076

3.61%

348,523,278
365,776,712
383,513,482
148,455,179
182,961,836
254,284,149
326,861,946
385,058,509

17.80%

180,719,462
211,406,200
240,742,946
267,753,883
320,160,559
387,899,378
444,120,915
506,645,172

14.08%

780,323,209
799,877,658
829,715,003
846,455,601

2.02%

624,511,402
650,430,004
678,824,912
701,814,999

3.39%

November 2019 : 6

Growth

Performance

Demographics

Engagement

Content ID



E YouTube : nmsifiulmwosetos Thai PBS ,:(

NewMedia:

View - gansuaddiuazrdnadrunsifivlnsuision

" wonn | gl | way | June | ouy | August | September | Octover | |

vonwNAAL Win/an -4,470,279 18,885,991 -13,032,527 -3,550,101 -3,752,412 3,917,405 -2,018,503 234,403
Views 26,581,890 45,467,881 32,435,354 28,885,253 25,132,841 29,050,246 27,031,743 27,266,146
dndiu -14.39% 71.05% -28.66% -10.95% -12.99% 15.59% -6.95% 0.87%

Watch time (minutes) - Snununaisusn (Ui) shutdion

| worn | waen | apri |y | aune | sugust | September | ouober |

Fwuu 1in/an 101,726,600 -31,159,839 67,476,617 -19,712,159 -51,075,359 6,481,791 -20,866,942 15,271,267
Watch time 229,674,874 198,515,035 265,991,652 246,279,493 195,204,134 201,685,925 180,818,983 196,090,250

Growth 0.795 -13.57% 33.99% -7.41% -20.74% 3.32% -10.35% 8.45%
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. 72
E Youtube : msifiulnwosas Thai PBS “ﬁ
Subscribers - AU ANIBANAAONHILATARAIUANS
1Hule
November
AnBAindu 0 131,835 93,973 85,709 78,845 92,977 70,000 80,000
Funangn 1,976,661 2,108,496 2,202,469 2,288,178 2,367,023 2,460,000 2,530,000 2,610,000
FodumaduTe 0.00% 6.67% 4.46% 3.89% 3.45% 3.93% 2.85% 3.16%
VDO - Fuuid loiisnlanazdndiunsiiule
November
aaUTnsdusiaznsion 1,260 1,140 1,319 1,015 1,347 1,977 1,798 1,798
daarumsiavleaal Tna -6.18% -9.52% 15.70% -23.05% 32.71% 46.77% -9.05% 0.00%
suueativue 51,762 52,902 54,221 55,236 56,583 58,560 58,381 60,844
daaunsivlandliciun 0.00% 2.20% 2.49% 1.87% 2.44% 3.49% -0.31% 4.22%
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’(

E Youtube : 3 uduif lowoufion w.u. MIINUIUUIWINSVBUFIER oo
I5nUa :g.a.m's‘rug” wdnda “d.a.073m0”...2 Un “gavitn” 2.5725u3 | eaulang (14 w.u.62) 12,387,359
Uu “sniUn” 9.815US ¥ '
2
aniiounsauusy | BIinadedenitazas (5 w.a. 62) 4,060,774
3
W 3unnnssu “sunss” Anlasu “wssrounaalvii”...? : aoulang (22 w.u.62) 3,765,020

5umnssu “sunss”
Raasuwssnownalil g, o
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,
E Youtube : 3 3usuif lowogiiion wW.u. mua'\uaunsqn'ﬁmumam (

Thai PBS
NewMedia:

IBn0a “d.da.u1srun” idnda “a.a.uriun”...? Un “sniith” a.57a5u3 : eoulang (14 w.u. 62) 998,910
Uu “snnUn” 9.515U8

Thai PBS 3|

_{ Views
SO I"I

nﬂU[\Jdu llUl:‘ salvy Maudiugedoadsunuy : glwg [CC] (17 w.u. 62) 507,527
aamaa\aau
anuoy’ .

KS28I1ISL aNMilaunsoullsy | BIndeninazas (5 n.u. 62) 374,248

Aons o8 2100

ASHPES]3

November 2019 : 10 . Growth Performance Demographics Engagement Content ID



¢

E Youtube : Audience Retention anssnuiian (WaaInTuit) i s

NewMedia:

AVERAGE VIEW DURATION AVERAGE PERCENTAGE VIEWED
AadusruznaINsgRaL woasiBusinisalauiady
Tuaradion w.u. 62 Tuahadiou w.u. 62
7:11 wi 30%

B watchTime [ Average view duration

Bnfia “a.a.dr3oun”..2 Ui “gniith” 2.51903 | eauTand (14 w.o. 62)

aavidlo “[idnia “a.a.un
3aun”...? U “gaiith” 2.579u5
moulang (14 w.o. 62)” Iuuii
Tunsg 12,387,359 min. nan
aw 12:24min. dafuidosidust
41% wssrnuuMidilo 1uadd
Tusi viduitususy 1 Tushadoun
W.8.62

andsaunsaunsy - FIeadvininazas (5 w.u. 62)

FuInnasu “ounss” eldsu “‘wssrauran i’ ? - eauland (22 w.a. 62)

so'lve Aauddudedandouuuy : ghid [CC] (17 w.u. 62)

daipninae : nuiauatiuu (27 f.a. 62)
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E Youtube : Demographics daduwssanndn (Waadniau) .

Thai PBS
NewMedia:

Female
38.0%

. daduvovaNTN
62.0% HYNIYUSLINA LLACLINE
Top locations Watch time (minutes) Male Female
Thailand (86%) 168,812,308 65% 35%
United States (3.7%) 7,278,374 57% 43%
Laos (2.0%) 3,901,632 75% 25%
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¢

Thai PBS
NewMedia:

E Youtube : Playback locations sinuuiivnsaadd (WOAINNDLL)

e oA lauay YouTube o Falaidvluiiuuasialnnauan
0.3%

sinunianN1se Youtube
HUAFINUIUUI LLAzHDATD

Playback locations Watch time (minutes) View
@ﬁu’fﬁﬁiamaq YouTube (99.7%) 195,568,978 27,144,646
35 lorlluFunazuaouauuan (0.3%) 513,791 117,252
wiineoswas YouTube (0.0%) 7,482 4,248
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¢

E Youtube : Traffic sources unasinnsidsN N8

— (WHFRNUW)

AATINAHUDN
5.7%
NTAUNIUDN
12.9%

A Tauu=l
45.0%

WAANTANNNS BN
LYAINUIUUIN LAzYDININ

fliaasnigisun
36.4%

Traffic sources Watch time (minutes) View

36 lauusn (45%) 98,562,705 11,343,910
flirosmsizung (36.4%) 63,188,902 9,136,198
AsABIYaY YouTube (12.9%) 15,802,740 3,224,764
fannneuan YouTube (5.7%) 6,506,219 1,445,840

November 2019 : 14 _Growth Performance Demographics Engagement Content ID



¢

E Youtube : Devices aunsalii laidnasu (waadnnow) S

NewMedia:

WALLAR
6.8%
AaNAmaS
10.9%

aunsai [ idasn
UUAFIUIUUW URYUDR

AN

Insewniiadia
77.3%

Devices Watch time (minutes) View
Tnsdwviiodo (77.3%) 131,142,228 21,139,472
AaNNIL®05 (10.9%) 28,213,723 2,859,321
wiuLaen (6.8%) 17,048,402 1,885,646

3 (5.0%) 19,397,551 1,357,222
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5

Youll® v o utube : 3 Susiu Youtube Live Streaming waufion WaAIN UL ;-

®LIVE NewhMedia:

03aT . AU BNNIDN |,
B34 la Views 0 FomNNLBN
AUFAR

sHuANSALAYE “darnnsuiss” (20 w.u. 62) 169,455 19,255 4,968

Q"INTH;N‘?JNW?ON
do3fila Views FomNHuBN
nuaqam

7 B5:M1

sU18S

[Live] dusinUszme : ansdrusuaulng (29 w.o.
62)

P . AU BNNSDN |,
doidilo Views . oA NuLBN
AUFIAR

unnnssu “sunss” aalasu
“wssmouTmaN”...? : nouland (22 w.o. 62)

104,100

duns - fAns
1981 20.30 u.

66,169 12,886 =

— A
oux | ®
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¢

E Youtube : Card Mikasn1snttaznnsmn s

NewMedia:

UNNAYIWRD
(www.thaipbs.or.th/S
ongHunterTV)

by ThaiPBS

URNACYIWRY
SugusIMSIRLIEN

AvLMUAEa&U - Aav 1au'ls (19 &.a 59)
ThaiPBS =

@ =n

! EIVLEL 274,085 .
i 2,822,093 views

+ Add to A Share eee More |‘ 9,851 ,' 415
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E Youtube : Card vigasnsaaznisn (Wasin1on)

CARD TEASER CLICKS CARD CLICKS
Auadnvisosnise (1) FMUAIATIANSH
Tuahadiou w.u. 62 Tuahaisiou w.u. 62
16933 (0.89%) 1,503 (3.13%)

B Card teaserclicks [ Card clicks

QW3 : ditludivdas amnsnaudumnanesa (2 n.e. 61) 77

AEC Business Class §viutadd (www.thaipbs.or.
th/AECbusinessclassYouTube)

dsadianna (www.thaipbs.or.th/ThaiCaveYouTube) [Kl¥

arasdanuadn (www.thaipbs.or.th/PlaiJaWakYouTube)

UnWtIWaY (16N518n15) (www.thaipbs.or.
th/SongHunterTVYouTube)

¢

Thai PBS
NewMedia:
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¢

E Youtube : End screens sauinuidlo .

NewMedia:

/‘ Info & Settings ’/"" Enhancements J rudio BB End screen & Annotations o Cards Subtitles/CC hal
End screen Annotations @
& -
saudiail : viuaunsyéun (4 11.4. 60) Al changes soved (gl
Preview (D View v Use template... Import from video...

= = —==
Add element ~

Learn more about end screens

Elements used: 3of 4

video vinliau : milaTaduiautnivdtufal.. 943 S
video TataTitiToto ‘latuaauthu : mjinmzdam.. 943 J
Subscibe ThaiPBS Kids 943 S

Wi : manTadufiawiniviiuiatan (4:.0. 60)

taTitiToto e iuaautlu : wyimzaamu 1 (41,9, 60)

I =

T
|

3iPBS Kids

936 9:39 9:42
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E Youtube : End screens mouingdalo a

Thai PBS
NewMedia:

[MV] igaudsn (1wasUsznauazAsiang gnivan Linzgausn) ® » 0

Uaud wadzal inaszains suuniilu "az anuian winzauan CLEAN and JERK
aua" | gninaniAnzBLEn (wwwithaipbs.or.th/CleanAndderkYouTu.
: “ - L » v

Highlight

p A
ISDVIEIGDINEAURE

H

o T A XA
25 videos
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E Youtube : End screens sauinuifila (wasdnian) NS

¢

NewMedia:

End screen elements shown
AMUIUASINNAUSTND UMD UVINY
nansdulugaion w.o. 62

avasdaiuain (www.
thaipbs.or.
th/PlaiJaWakYouTube)

vy oy v v
Qg : dinjudivgas
215 Insugumanuea (2
n.g. 61)

143 (Wns1unns) (www.
thaipbs.or.
th/DoHiRuYouTube)

A15ARBIMAIY (www.
thaipbs.or.
th/ThaiCaveYouTube)

November 2019 : 21 Growth

End screen element clicks
AMUIUARNVIINAUSTNDUNDUVINY
Tuatradion w.u. 62

859,551 msq 7,084 a4

End screen elements shown

B End screen elements clicks
17,883

11,389

11,225

2,576

Performance

Demographics

Content ID

Engagement



E Youtube : asinnnsauansaossnd Thai PBS (Content ,:(

NewMedia:
D)

waunatAN 2562

. DGINCRIRNGN ® Tata Titi Toto

o AnenAstune + ~udlsn A1suded@ns Content ID

. Auod..Aa . sﬁﬁm;]%\”'jqﬂﬂjﬂ]agﬂs ngsﬂsaﬁuﬁjﬁia NBVAUUUSIUY VI
g o aseselduarlildasesals Tao

. QlHg © gEdideu Taudnnisasadurisnmnuandus

A S e inlndlinngs v Match riuifiu 30 1L|ersuu"lﬂ uag

i} Terdailu nnsuSonidlo (aosn)

e il ° AW UIAUIUUN

o anuasdlions © BudildyEn

«  Chris Jobs *  gnwmdnifinwauun

«  Foodwork ©  doudad

. Spirit of Asia *  wlogndoung

* Jaduwainisidansunsidnsiaiunisaniinawans leun bildanantunisal, londiidunsuanway
InpAdpaosianun, snunispanitudlunsBNSoUNAY, S18ANS Flagship wasanil, shunisaudnssingusane
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D Youtube : ansimnsdudnsanngazidatilaoninsionisng Youtube ,(

SRERRS May June July August September October
(VDO) (VDO) (VDO) (VDO) (VDO) (VDO)

Thai PBS
NewMedia;

PGUEBIRIEN
Anenanstune 415 419 422 426 433 436 439 +3
Auay....Ao 396 406 407 407 408 408 408 -
Iy 310 310 310 312 312 312 325 +13
vhlweu 282 282 285 285 285 285 291 +6
ik v 521 521 521 521 522 526 537 +11
Anuaadlsiony 42 50 57 65 69 75 83 +8
Chris Jobs - - - - 16 35 40 +5
Foodwork = = = = = = = =
Spirit of Asia - - - - - - 328 +328
Finassianinazas - - - - - 5 11 +6
F3difau - - - - - - 17 +17
wienlnslinnga - - - - - - 18 +18
umnatuun - - - = = = 4 +4
Budiiilesan = . . . . _ 4 +4
anmdniinwousn - - - - - 22 31 +9
doudal - - - - - 5 88 +83

nifodmvidouns
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FuuRaignulafiouanindvdnsnvooulail 4

Thai PBS

NewMedia:

anuruisuAUng 4
sulhinemitioa 3 TOtalS: 38 CaSES

Localist Baauonnsp 8
alosaoeulal 3
At Thal PBS 2
dnoFnDaliunoline 1
duenamumMseu 1 Tneniuiiio 6
AODBLILENE 1 nd Thai PBS 3
waoUs:onilon 1 Aulrulnewtioa 2
TneLIn 1 alosaoeulal 1
amuussu 1 aoalonknwiius 1
B30D3DEONAAS 1
n{anvibon 1
2 oA dnnaeMAIVAEIL 1
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ANSANANTAVANSANNATAXLHANDUNTN YouTube 1(

Thai PBS

NewMedia:

su¥Mms DIUDU
aila

antrusuAulng 3
19 Cases
Sulhuinewoioa 3
6 Cases

Localist B3cuoNnso 3

alesaceulali 3 » . m o

i ClOUOIU‘dThO'lIUUI'n msaniuums
i : Spirit of Asia Lhiwaveon
oADalkUNoine 1 - -

Tuaouaiua amuussu InluREU

SeRTE 1 7 6 ‘y wavUs:sIbeD Lhiwanoon
Tnedguim (]

o 1 AUDSDILICNE) gulcien
BoCDSLELNIAAS 1 e e
rianeee 1 2 oM 5nr]c1mmﬂluéau Inlopay

*dindolnulddutums
auddle 7 pauna:uniwaveon 9 pau *
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